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This thesis proposes to address the ethical problem of competition. 
Competition is generally defined as emulation among the Economic Man for the 
sake of maximizing their profit in the process of economic operation. Thus, the 
direct aim of competition is to pursue efficiency. This remark is coincided with 
the hypotheses of egoism and opportunism in economic theories. It seems that 
economists believe, (1) resources will be utilized efficiently as long as 
everything is manipulated by the free market forces; and (2) market competition 
mechanism is the only way to realize equality. In fact, however, the 
consequences of free competition always go beyond the domain of pure 
economics and bring about a lot of social problems. For example, the big 
tradeoff between efficiency and equality has become a dilemma.         
This thesis argues that the modern economic man is a kind of contractual 
man who are under control and discipline of social culture, moral norms and 
institutions; with the norms assimilated interiorly, they are active agents who 
seek to maximize their utility; and that the contracting morality is the ethics 
basis for market economy. Because of these, this thesis adopts the theory of 
transaction cost and contract to analyze the ethical problem in economics; but it 
does not stop on the views of transaction cost economics. Instead of that, this 
thesis seek to (1) combine the ethical problems with the social contract theory 
and lead the analysis into the field of sociology, law, and ethics; (2) improve the 
efficiency-analysis method by Williamson and put forward the moral criteria for 
economic behaviors; (3) combine with the views and methods of Marxism and 
put forward the proposition that full and free development of everyone is the 
criteria for competition. At the present phase, to increase and improve the 
benefits of the consumers is just a specific criteria.   
This thesis consists of six chapters. Chapter One presumes that economic 
man have the tendency to pursue the maximum of utility and infers the morals 
of market from the their motives and rational behaviors. At the same time, it 
argues that contracting morals (or morals by agreement) is the ethics basis of 
market economy. Chapter Two aims to define the competition in terms of value 
and ethics, and then emphasizes that contract is the mechanism for reducing 













remarks which support or appose free competition. Chapter Four begins with 
shedding a light on the difference principle by John Rawls, and then put forward 
an evaluation system for examining efficiency and equality. Furthermore, this 
chapter adopts the model of “efficiency-equality” to analyze the important roles 
ethic and morality has played in the economic development. This chapter argues 
that in order to draw the same weight on efficiency and equality, the crucial 
problem we ought to solve is on the “degree” other than the “proportion”. The 
critical thing relating to “degree” is the development of human beings. Based on 
these analyses, this chapter concludes with putting forward some advices for 
improve strategies and policies of the market economy of China. Chapter Five 
conducts research on some cases of anti-competition and argues that “to be of 
benefit for the consumer” should be the criteria for evaluating economic 
behavior. Under such a principle this chapter pointes out that the administrative 
monopoly is the source of anti-competition and corruption in the market 
economy of China. The last chapter put forward the moral standards for 
evaluating the strategic behavior in competition. 
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